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1.1 SUPPORTING MINISTRIES

MINISTRY OF HOME 

AFFAIRS

MINISTRY OF  HEALTH

MINISTRY OF 

INDUSTRY & PRIMARY  

RESOURCES

At the helm of Brunei Darussalamôseconomic

diversification drive is the Ministry of Industry and

Primary Resources (MIPR). Formed in 1989, MIPR

took on the responsibility of promoting and facilitating

industrial development in Brunei Darussalam by

offering investors an environment that is conducive for

investment in terms of security, stability, continuity,

confidence and competitiveness. MIPR has achieved a

considerable measure of success in transforming

Brunei Darussalam's economic landscape. A

commendable development in the main areas of

growth namely manufacturing, tourism, agriculture,

fisheries and forestry has been achieved with a steady

flow of investments from within Brunei Darussalam,

ASEAN and other countries.

The Ministry of Health is the main agency of the

Government of Brunei Darussalam which is

responsible for direct or indirect delivery of health

care, health care information and all health care-

related services. The three major service providers

in the Ministry of Health are: the Ministry

proper/central, health services, and medical

services.

The Ministry of Home Affairs was established on 1

January 1984, the date of Brunei Darussalamôs

independence. There are 11 departments under the

Ministry of Home Affairs: Brunei-Muara District

Department; Belait District Department; Tutong District

Department; Temburong District Department;

Immigration and National Registration Department;

Bandar Seri Begawan Municipal Department;

Department of Kuala Belait and Seria Municipal;

Tutong Municipal Department; Fire Rescue

Department; Labour Department; and Prison

Department.
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1.2 EVENT SPONSORS

The Borneo Bulletin is a daily English-language

newspaper in Brunei Darussalam. The paper was

first published in 1953 as a weekly community

newspaper for expatriates in Brunei.

EXCLUSIVE PRINT 

MEDIA SUPPORTER 

(ENGLISH)

Started on 13 January 1995, the Media Permata is

the only weekly newspaper of Brunei published in

the Malay language. It is owned by the Brunei

Royal Family.

EXCLUSIVE PRINT 

MEDIA SUPPORTER 

(MELAYU)

OFFICIAL TELCO
Telekom Brunei Berhad (TelBru) is a

telecommunication company in Brunei

Darussalam. TelBru aims to maintain its position

as the leading provider of basic fixed network

services for business and residential customers

in Brunei Darussalam.

Aircat Forwarding was established in 1989 in

Brunei Darussalam. Beginning as a small

regional firm, it is now a progressive international

air and sea freight forwarder. Its core services

are involved in the import and export of trade

services.

OFFICIAL 

FORWARDER
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1.3 ACTIVITY PARTNERS

RedSpade Technologies is Brunei Darussalam's

first multi-gaming organisation. Founded in 2008

by a group of gaming enthusiasts, the

management of RedSpade is dedicated to taking

it to the next level by professionally gathering and

nurturing the stars of tomorrow. With a

professional organisational structure and a

dedicated team, RedSpade has moved forward

from a local gaming clan to become a professional

business specialising in management of

professional eSport players, IT solutions,

advertising, sales of fan merchandise/equipment.

Tele Directories (B) Sdn Bhd has been in the

directory business since 1972. Since then, the

number of advertisers and copies of directories

had grown almost ten-fold. Tele Directories (B)

Sdn Bhd is a company that is continuously

innovating, be that in the introduction of new

products or services or in the improvement of

existing processes.

Ranoadidas.com is undeniably Brunei

Darussalamôstop social news. Rano Iskandar,

Bruneiôstop social blogger, started the popular

blog website eight years ago when he was just

sharing pictures to his friends. Ranoadidas.com

then made blogging as a news medium for the

local community.
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Bintang Ria was established in Brunei

Darussalam in 2000 as a distributor with services

including sourcing, marketing, sales distribution

and after-sales services to its business partners.

Its commitment is to provide quality products in

Brunei Darussalam, and its extensive network of

business partners covers various types of retail

outlets such as hypermarkets, supermarkets,

emporiums, minimarts, restaurants, sundry shops,

Chinese medical halls and pharmacies.

Co-leta Trading Company is a renowned

wholesaler of complete ranges of school and

office supplies in Brunei Darussalam. It also

specialises in offset printing of different advertising

and promotional materials.

BINTANG RIA SDN BHD

Kingston Beverage and Creamery Sdn Bhd is one

of the leading distributors of food and beverage

items such as ice-cream and beverages.

1.3 ACTIVITY PARTNERS
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2.1 ABOUT THE ORGANISER
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Sunlit Advertising, established in

1983, is one of the market leaders

in marketing and advertising

support services and products, not

only in Brunei Darussalam, but in

Borneo as well. Sunlit Advertising

Sdn Bhd is now a trusted name

that inspires confidence in its

clients and customers.

In the beginning, Sunlit was

mainly involved in producing

advertising signage. Today, its

core business is mainly in

providing comprehensive, all-

inclusive marketing and

advertising solutions and in event

management. Its market leading

position today is the result of

many years of very careful

planning, organization and

relentless dedication to deliver top

quality products, services and

solutions

Sunlit is behind big expositions

held in Brunei Darussalam,

including the Consumer Fair,

International Halal Products Expo,

Home and Lifestyle Expo,

Technology Expo, and many

more. In 2010, Sunlit Advertising

started to organise events outside

Brunei Darussalam. Sunlit

successfully held the BIMP-EAGA

Consumer and Trade Expo in

Kota Kinabalu in August 2010 and

Celcom Christmas Carnivals in in

Kota Kinabalu and Kuching in

December 2010.
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2.2  ABOUT CONSUMER FAIR

2.4 GENERAL INFORMATION

The Consumer Fair is a premier

expo which is undeniably the

biggest and most popular

consumer and trade event in Brunei

Darussalam. It was started in 2008

and became an instant hit among

local and foreign exhibitors and

local visitors.

Considering its overwhelming

success, the Consumer Fair has

eventually become a bi-annual

event that consistently captures the

interest of both exhibitors and

visitors alike, not only in Brunei but

also in the entire Borneo region.

The Consumer Fair is set apart

from other expos by the fact that it

has no product constraints or

limitations.

The Consumer Fair serves as the

perfect platform for corporate

entities and small-medium

enterprises (SMEs) to introduce

and showcase their latest products

and/or services to both local and

international markets and to create

opportunities for them to study and

examine the recent market trends

and opportunities through business

networking.
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2.3 PREVIOUS CONSUMER FAIRS

The first Consumer Fair (CF1) that

started the longest-running and

most popular consumer series expo

was incepted in January 2008. It

primarily aimed at creating a

platform for both local and

international products and services

to be introduced to the Brunei

market.

Considering the overwhelming

success of CF1, it was decided to

organise the Fair for the second

time in the same year. CF2 proved

to be even more successful than its

predecessor, in terms of number of

booths and participating countries.

CF3 was a testimony that the CF is

completely a unique expo primarily

because of its no-product-limitation

theme. This remarkably had the

record for its increasing product

categories featured at the Fair.

CF4 had a record number of

international exhibitors, proving

the popularity of the CF beyond

Bruneiôsborders. Not only

countries within the Borneo region

were encouraged to exhibit at the

fair but also countries from other

Asian and Middle East countries.
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2.3 PREVIOUS CONSUMER FAIRS

The Consumer Fair Part 5 (CF5)

carries the record of being the first

fair to record over a hundred

thousand visitors over four days. It

is a testimony of the Consumer

Fairôsability to draw in large

crowds.

CF6 was the first Consumer Fair to

be held in a different venue which

was at the BRIDEX in Jerudong.

Despite that fact, the Fair was still

as successful as other Consumer

Fairs that were all held at the

International Convention Centre.

CF7 saw the Expo back in the ICC

using an additional big halls to

house the increasing number of

exhibitors. For the first time, the

Main Conference Hall, another big

hall at ICC was used as an

exhibition hall.

CF8 was the first Consumer Fair

that ran for five days, instead of

four. The Consumer Fair will

continue to develop as it carries the

reputation of being the ñnumber

one fairòin Brunei Darussalam.
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2.4 STATISTICAL RECORDS
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2.5 EXHIBITORSô PROFILES

Food Products & Catering

Å Canned Foods

Å Agricultural Products

Å Confectionery

Å Meat Products

Å Herbs & Spices

Å Frozen & Dry Products

Å Organic Food Products

Å Health Food Products

Å Beverages

Å Bakery

Å Honey

Å Dairy Products

Å Grocery Products

Fashion and Beauty

Å Skin Care & Cosmetics

Å Perfume & Toiletries

Å Clothes, Textiles & Batik

Å Jewellery & Accessories

Å Shoes & Apparels

Å Beauty & Lifestyle Products

Å Healthcare Products

Å Wedding Services

Home & Electrical Products

Å Interior Decoration

Å Flooring Materials

Å Furniture & Handicrafts

Å Home Furnishing

Å Wrought Iron & Roofing

Å Electrical & Household Supplies

Å Colour Craft Products

Å Paint Products

Å Car Polishing Equipment

Å Kitchen Equipment

Å Kitchenware
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2.5 EXHIBITORSô PROFILES

Banking & Financial Services

Å Banking & Insurance

Å Savings

Å Financial Services

Å Investment Products

Å Credit and Debit Cards

Technology

Å Information Technology

Å Calligraphy Items

Å Computer Products

Å Education Materials

Å Software

Å Accounting Systems

Å Toners

Å Security Services

Å Water Filtration   

Systems

.

Other Products & Services

Å Government Agencies

Å Airlines & Tourism

Å Oil Products

Å Arts / Crafts / Gift Items

Å Baby Products
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Exhibition Title : Consumer Fair Part 8

Date : 25-29 May 2011

Time : 10:00am ï10:00pm 

Venue : International Convention Centre

Theme : Air Balloon

Organiser : Sunlit Advertising Sdn Bhd 

Supporters : Ministry of Home Affairs

Ministry of Industry & Primary Resources

Ministry of Health

Telephone : +673 245 3666  

Fax : +673 245 3777 / 245 2595

Official Email : bruneiconsumerfair@sunlitadvertising.com

Official Website : www.bruneiconsumerfair.com 

Frequency : Twice a year (Bi-annual)

Exhibiting Countries : 10  countries 

Total Booths : 330 booths

Total Visitors : Over 100,000 visitors 

Future Date & Venue : 4-8 January 2012

Consumer Fair Part 9

International Convention Centre

2.6 GENERAL INFORMATION ON CF8
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2.7 EXECUTIVE SUMMARY OF CF8

The eighth Consumer Fair

(CF8) was held on 25 ï29 May

2011 at the International

Convention Centre (ICC).

Opening hours were10 am ï10

pm, and, as usual, there was a

free shuttle bus service to take

visitors from the Indoor Stadium

parking area to the main

entrance of the ICC.

CF8 was held for five days for

the first time, instead of the

usual four days to allow the

large crowds of visitors

additional time to enjoy the

expo. More than 300 booths

were featured, comprising of

local companies and those from

the likes of Malaysia, Indonesia,

Singapore, Thailand, China,

Iran, Pakistan, and Syria.
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The Consumer Fair is justifiably

well-known as Brunei

Darussalamôsbiggest and most

popular consumer expo. Each

Consumer Fair continues to

break the record numbers of

visitors as crowds flock to

experience the great offers on

the widest range of products

and services available under

one roof.


