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Executive Summary 
 

The 2010 Consumer Fair Part 5 (CF5) defined a platform to introduce and showcase new 

products to new clients. The fair was held over four days from 28th January to 31st January 

2010 at the International Convention Centre, Brunei. 

 

The Consumer Fair Part 5 was organized by Sunlit Advertising Sdn Bhd and supported by the 

Ministry of Industry and Primary Resources and the Ministry of Home Affairs. The event saw 

the participation of local SMEs as well as overseas companies. 

 

The event featured a wide range of products i.e. food and beverage, beauty and fashion, 

home appliances, home décor, information technology and communications, travel and 

tourism, banking, finance and insurance, and much more. 

 

This report will go through the details of the event highlights, CF statistics, comments, press 

clippings and photographs during the four days. 

 

We would like to take this opportunity to express our sincere gratitude to the Ministry of 

Industry and Primary Resources, the Ministry of Home Affairs, our supporting sponsors and 

official partners, exhibitors, government agencies, foreign missions, the substantial 

resources, and the backing of His Majesty’s Government for their strong and tremendous 

support in making CF5 2010 a success. 
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General Information 
 

Exhibition Title  : Consumer Fair Part 5 

Date   : 28th January 2010 – 31st January 2010 

Time   : 10:00am – 10:00pm 

Venue   : International Convention Centre (ICC), Berakas 

Organiser  : Sunlit Advertising Sdn Bhd 

Tel   : +673 245 3666 / 245 2576/7 

Fax   : +673 245 3777 

Official Website  : www.bruneiconsumerfair.com 

Frequency  : Twice a year 

Exhibitor’s Profiles : Food products & catering 

Frozen and dry products, bakery, health products, honey, 

restaurants. 

 

Fashion and beauty 

Perfume, beauty products, clothes and textile, jewellery, 

bags, accessories, shoes, songkok, batik, fitness machines, 

games and toys, toiletries, wedding services. 

 

Home and electrical products 

Interior decoration, flooring materials, furniture and 

handicraft, home furnishing, wrought iron and roofing, 

electrical and household supplies, colour craft products, 

paint products, car polishing, wok products, kitchen 

equipment, kitchenware. 

 

Technology 

Information technology, Islamic books, calligraphic items, 

computer products, educational materials, software, 

accounting systems and toners, security services, water 

filt ration system. 

 

Banking 

Banking and insurance, savings, financing, MasterCard. 

 

Miscellaneous 

Oil products, airline, government institutions. 
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Exhibiting Countries : 8 countries 

Total Booths  : 312 booths 

Total Visitors  : Over 90 000 visitors 

Future Date  : 29th July 2010 – 1st August 2010 (Venue: ICC) 
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Introduction 
 

The Consumer Fair was first introduced in 2008 and it continues to progress successfully 

over the years. The main objective of the Consumer Fair is to serve as a platform for 

exhibitors to showcase and expose their products to new clients. Due to the overwhelming 

response, the organizer has decided to make it into a twice yearly event and the products 

that are showcased come from a wide range of variety.  

 

The increasing popularity of the Consumer Fair is reflected in the following expo statistics. 

CF1 2008 featured 201 booths and 43,326 visitors. This was followed by CF2 2008 which 

featured 220 booths and 45,278 visitors. Then CF3 in 2009 had 250 booths, comprising 

quality vendors from Brunei, India, Indonesia, Malaysia, Singapore, Syria and Chinese Taipei, 

broke all records with an impressive total of 51,892 visitors. 2009’s CF4 on the other hand 

featured the Thai Grand Fair, which was a tremendous success with 58,120 visitors. It had 

300 booths comprising quality vendors from Cambodia, Chinese Taipei, India, Indonesia, 

Laos, Malaysia, Singapore, Syria, Thailand and Vietnam, in addition to Brunei Darussalam. 

 

Just like the previous years, the Consumer Fair Part 5 was held at the International 

Convention Centre (ICC), Berakas. However this year it was expected to be getting a 

response better than any other year as Radio Television Brunei had organized the RTB Media 

Carnival with the Consumer Fair. Hence the number of visitors targeted for the four-day 

event was 60,000. However this number was easily reached before the final day of CF5.  

 

The CF5 managed to secure 312 booths, which is the largest number so far. These include 

overseas companies coming all the way from Indonesia, Malaysia, Philippines, Singapore, 

Syria, China and the UK. It was eventually reported that Consumer Fair Part 5 received well 

over 90,000 visitors, which is a record-breaking figure. The setting-up of the Winter 

Wonderland at ICC also attributed to this high figure. 
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Opening Ceremony 
 

 

Our very successful Consumer Fair Part 5 was officiated by Yang Mulia Dato Paduka Haji 

Hamdillah Bin Haji Abdul Wahab, the deputy minister of the Ministry of Industry and Primary 

Resources, in the afternoon of the 28th of January 2010. Both the Ministry of Industry and 

Primary Resources and the Ministry of Home Affairs have always been supporters of our 

consumer fairs.  

 

The opening speech at the plenary hall was delivered by the executive director of Sunlit 

Advertising, Dato Haji Danial bin Haji Hanafiah. In his remarks, he pointed out that this was 

the largest fair of its kind and that the Consumer Series has opened up many upstream and 

downstream opportunities because it is fast becoming a platform that provides a 

springboard start for many new SMEs. Additionally he added that job opportunities were 

created for local youth who assisted in running the CF5. Also present at the opening 

ceremony were the chairman of Sunlit, Pengiran Haji Salleh Ab Rahaman bin Pengiran Haji 

Damit, and the managing director, Jackson Ting. 
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The Consumer Fair 
 

 

All of the exhibitors’ booths were located at the plenary and multipurpose halls. The 

multipurpose hall was mainly reserved for food products and kitchen demos, whereas the 

plenary hall occupied booths for banking, computer and electronics, books, fashion and 

beauty, and many more. 

 

A food court was also set up at the delima hall in which a total of six different companies 

participated and these were enough to cater for our large volume of visitors. Seats at the 

food court would always be fully occupied during lunch, afternoon tea and dinner. The types 

of food on offer were main meals such as rice dishes and noodles, fast-food, pastries, hot 

and cold drinks, etc. 

 

The Consumer Fair opened at 10 am and closed at 10 pm. Even so a lot of keen visitors 

arrived early to beat the crowds. The entrance to the halls at one point was too crowded 

that in and out barriers had to be installed and extra security was enforced in order to 

manage the flow of visitors. 

 

The feedback received from vendors and visitors were mostly positive. The public were 

generally happy with the wide variety of newer and better products and a lot of the vendors 

including those from overseas were also interested in coming back for the next Consumer 

Fair i.e. CF Part 6. 
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Activities Highlights 
 

 

For the first time ever, a Winter Wonderland was built in ICC as one of the major attractions 

of the Consumer Fair. A hall was transformed into a heavily decorated snow village filled 

with snowmen and penguins. This proved to be very popular as families and friends took up 

the queue line long before the doors were even let open.  The Winter Wonderland was open 

to the public at 12.30 pm until 10 pm during the Consumer Fair and we recorded over 

30,000 visitors. 

 

Other activities that were conducted during the consumer fair were the children’s Yellow 

Pages colouring contest, yoyo performances and the Brunei cyber games. They too 

generated a strong interest from the public. A prize presentation for the Yellow Pages 

colouring contest was held on the last day of the Consumer Fair. The vendors also organized 

their own activities such as the BIBD Wish Campaign, Intimate with Stacy and the Red Bull 

Ladies’ Car Race. 
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Exhibitors Statistics (2006-2010) 
 

 

1 Graph showing number of booths sold at every Consumer Fair. 

 

 

2 Graph showing the number of companies at every Consumer Fair. 

 

 

3 Graph showing the number of countries participating at every Consumer Fair. 
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Exhibitors Analysis 
 

1. No. of exhibitors   :  143 

× Local   :  96 

× International  :  47 

 

4 Graph showing the percentage of local Vs international exhibitors. 

 

2. No. of participating countries :  8 

(Brunei, Indonesia, Malaysia, Philippines, Singapore, Yemen, China and the UK) 

 

5 Graph showing the percentage of participating countries. 
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Profile of Exhibits 
 

 

6 Graph showing the breakdown of product types at the Consumer Fair. 

PRODUCT INDEX PERCENTAGE 
Food Products 
Canned foods, Agricultural Products, Confectionaries, Beverages, Dairy Products, Meat 
Products, Grocery Products, Herb & Spices, Frozen Food, and Organic Food Products. 

39% 

Non Food Products 
Cosmetics, Perfumes, Toiletries, Natural / Organic Products, Pharmaceuticals, Islamic 
Fashion, Islamic Art, Crafts, Gift Items, Chemicals, Healthcare Products, Lifestyle Products, 
Beauty Products, Food research and Development Technologies. 

14% 

Banking & Financial Service 
Banking, Financial Services, Investment Products, Unit / Trust Products and Islamic Takaful 
(Insurance). 

3% 

Catering 
Abattoirs, Hotels, Catering Service, Hospitals, Hotels & Restaurants, Storage, Packaging and 
Shipping Companies. 

6% 

Other Related Products & Service 
Mass Media, Government Agencies, Food Promotional Boards, Islamic Chambers of 
Commerce, Islamic Publications : Books & Magazine,  Certification & Classification 
Authorities, Islamic Promotion & Development,  Development Hubs & Free Trade Zones, 
Islamic Cultural and Heritage Authorities. 

38% 
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Visitors Statistics (2006-2010) 
 

 

7 Graph showing the number of visitors at every Consumer Fair. 
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Visitors Analysis 
 

 

8 Graph showing the reasons why visitors come to the Consumer Fair. 
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Exhibitors & Visitors Comments 
 

From my perception, I think that the response has tripled from the previous consumer fairs. I also think 
that this is a great opportunity for small businesses to make profits around this time of the month. I 
see a lot of people, from the young to the old, and I think that this fair does cater a lot of industries. 
There are a lot of great opportunities here, both for the businesses and visitors. There have been a lot 
ƻŦ ƛƳǇǊƻǾŜƳŜƴǘǎ ŦǊƻƳ ǇǊŜǾƛƻǳǎ ŎƻƴǎǳƳŜǊ ŦŀƛǊǎΣ ŜǎǇŜŎƛŀƭƭȅ ǘƘŜ ǇŜƻǇƭŜΩǎ ǇŀǊǘƛŎƛǇŀǘƛƻƴΦ ¢ƘŜǊŜ ŀǊŜ ŀƭǎƻ ŀ 
lot of new things like electronics and products that were not here before. 

Said Hj Muhammad Wajdi Pehin Dato Hj Suhaili, Takaful Officer from Takaful IBB.  
Source: Borneo Bulletin (Feb 1 2010) 

 
 
LΩǾŜ ōŜŜƴ ǘƻ ŀƭƭ ŦƛǾŜ ƻŦ ǘƘŜ ŎƻƴǎǳƳŜǊ ŦŀƛǊǎ ŀƴŘ LΩǾŜ ƴƻǘƛŎŜŘ ǘƘŀǘ ǘƘŜ ǇǊƛŎŜǎ ƘŀǾŜ ƛƳǇǊƻǾŜŘ ƳƻǊŜ ŀƴŘ 
more at each fair, especially for the LCD TVs and electronic items. The public response has also been 
very good. There are a lot more people here now than before.  

Mizan, visitor from Sg Tilong 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
The number of visitors to our booth was more than we targeted. Over 5,000 people visited us and our 
most popular booth was our reservations and ticket sales booth. We have also had a good number of 
people applying for our Royal Skies card. We hope to bring more promotions to the next consumer fair 
and we hope that the public will continue to support RBA. 

Hjh Nurul Akmal, RBA Marketing Officer 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
This is the first time I am participating in the fair and sales has been very good. We sell t-shirts with 
cartoon motifs on them and they have been a big seller. We hope to open a shop after this and maybe 
we may also join the next consumer fair considering the great response. 

Yudy Firman, De Firza Clothings 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
I did not expect to see so many booths and products all at one place. There are a great variety of 
products all under one roof and I think that it is wonderful. I learnt of the consumer fair through the 
ǊŀŘƛƻ ŀƴŘ ōȅ ǿƻǊŘ ƻŦ ƳƻǳǘƘ ŦǊƻƳ Ƴȅ ŦǊƛŜƴŘǎ ǎƻ L ŘŜŎƛŘŜŘ ǘƻ ŎƻƳŜ ŀƴŘ ǘŀƪŜ ŀ ƭƻƻƪΦ LΩƳ Ǝƭŀd that I came 
as I have found good prices on several products. 

Elmy Rizal, first-time visitor 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
¢ƘŜ ŦŀƛǊ ƛǎ ǇǊŜǘǘȅ ŀǿŜǎƻƳŜ ŀƴŘ ƛǘΩǎ ƎŜǘǘƛƴƎ ǇŜƻǇƭŜ ƻǳǘ ƻŦ ǘƘŜƛǊ ƘƻǳǎŜǎΦ Lǘ Ƙŀǎ ŜǾŜǊȅǘƘƛƴƎΣ ǎƻ ǿƘȅ ǿƻǳƭŘ 
people not want to show up? 

Iza Noorhaizamdin, first-time visitor 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
 
¢Ƙƛǎ ǘƛƳŜ ǘƘŜ ŦŀƛǊ ƛǎ ōŜǘǘŜǊ ōŜŎŀǳǎŜ ƻŦ ǘƘŜ ƳǳǎƛŎ ŜǾŜƴǘǎΦ LǘΩǎ ƎƻƻŘ ǘƘŀǘ ǘƘŜ ƭƻŎŀƭ ŀŎǘǎ ŀǊŜ ŜȄǇƻǎŜŘ ŀƴŘ 
ǘƘŜ ǇǳōƭƛŎ ƎŜǘǎ ǘƻ ǎŜŜ .ǊǳƴŜƛΩǎ ǘŀƭŜƴǘǎΦ ¸ƻǳ ƎŜǘ ǘƻ ǎŜŜ ƭƛǾŜ Ƴǳǎƛc for free! Everything is alright and it is 
convenient that you can find all sorts of things in one location. As for improvements that can be made, 
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perhaps offer a larger parking area, and maybe even more entertainment. It would also be nice if 
there were proper directions to everything. 

Feefy Abdullah, visitor 
Source: Borneo Bulletin (Feb 1 2010) 

 
 
¢Ƙƛǎ ƛǎ ǘƘŜ ǘƘƛǊŘ ŎƻƴǎǳƳŜǊ ŦŀƛǊ LΩǾŜ ŜǾŜǊ ōŜŜƴ ǘƻ ŀƴŘ ƛǘ ƛǎ Ŝŀǎƛƭȅ ǘƘŜ ōŜǎǘ ƻƴŜ ǎƻ ŦŀǊ ōŜŎŀǳǎŜ ǘƘŜǊŜ ǿŜǊŜ ŀ 
lot of bands, talent shows, battle of the bands, Anugerah (awards) and lots of entertainment. The local 
music scene is growing, and this gives the public the chance to interact with local musicians. 

Faizul, member of A Band Once 
Source: Borneo Bulletin (Feb 1 2010) 

 
 

We have frequented this fair twice now aƴŘ ǘƘŜ ǇǊƻŘǳŎǘǎ ŀǊŜ ōŜǘǘŜǊ ǘƘŀƴ ōŜŦƻǊŜΦ LǘΩǎ ǾŜǊȅ ŜȄŎƛǘƛƴƎ 
ōŜŎŀǳǎŜ ƛǘΩǎ ŀƭǎƻ ƳƛȄŜŘ ǿƛǘƘ ǘƘŜ w¢. /ŀǊƴƛǾŀƭ ǿƘƛŎƘ Ƙŀǎ ǎƻ Ƴŀƴȅ ŀŎǘƛǾƛǘƛŜǎ ŦƻǊ ǘƘŜ ǇǳōƭƛŎ ǘƻ ǇŀǊǘƛŎƛǇŀǘŜ 
in such as quizzes and shows. 

Nilam Hj Sulaiman, aircraft cleaner for the Sultan’s Flight 
Source: Brunei Times (Feb 1 2010) 

 
 

I like to look at accessories when I come to these fairs and I was hoping that there would be more 
locals in the accessory section other than just food. We must be able to branch out on other 
possibilities and I am sure that there are talented locals out there. I see a lot of new faces around the 
fair and a lot of new booths. This is greater than the last because there is more variety of products. 

Hazirah, 19-year-old visitor 
Source: Brunei Times (Feb 1 2010) 

 
 
This year is quite different and there have been more customers because last year we had our won 
booth and people were inquiring on how to make a government loan but the bank (Brunei Islamic 
Development Bank) was on the other side. Now we are placed at the same place as the bank for the 
convenience of the customers. 

Zulfadzli, Green Real Estate Company 
Source: Brunei Times (Feb 1 2010) 
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Publicity Analysis 
 

× Billboard awareness since 2009 – Gadong Wet Market, Pusar Ulak & Beribi Roundabout. 
 

× Our event show directories – Consumer Fair Part 4 2009 / Clex 2009 / IHPE 2009 and 
more. 

 
× Leaflets and registrations forms were distributed to overseas exhibitions and appointed 

sales agents since 2009. 
 
× An official website (www.bruneiconsumerfair.com) has been created. Consumer Fair 

information and website can be retrieved from Google and Yahoo search engines. 
 
× Direct Mail – invitations were sent through email with brochures attached. 
 
× Face-to-face – invitations were hand delivered to Embassies, CEO and managers of 

companies in Brunei Darussalam. 
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Conclusion 
 
The Consumer Fair Part 5, which was held from the 28th to 31st January 2010, was a very 

successful event. It was the largest fair and we had a record-breaking figure of over 90,000 

visitors. The difference between the last Consumer Fair and the Part 5 was also attributed to 

the collaboration with Radio Television Brunei who held their media carnival and the set-up 

of the Winter Wonderland at the International Convention Centre. 

 

Feedback from local and overseas vendors was mainly positive and the response from the 

public had been overwhelming. There are plans to improve on the next consumer fair, the 

CF6, as we have been continuously trying to improve the consumer fair series as the years 

go by. We encourage shoppers to shop in Brunei therefore we make an effort to attract 

more overseas exhibitors and new products, but we also hope that there will be more locals 

participating as this serves as a good platform for them.  

 

As a whole, the growing popularity of Consumer Fair among both local and foreign exhibitors 

is very heartening to the business community because it reflects a very high level of 

confidence in Brunei Darussalam’s business climate, its business potential, as well as the 

strong interest among entrepreneurs in promoting their products here. 
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Press Clippings 
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Photo Gallery 
(Courtesy of Fotomas Studio) 
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